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Hershey Company Report
         Hershey company is was also known as Hershey Chocolate Co. between 1894 and 1927. Between the years 1927 and 1968 the company was called Hershey Chocolate Corporation and Hershey Food Corporation in the year 1968 to 2005. It is the main manufacturer of sugar-based food products in America. In the 20th century, Hershey’s chocolate which is usually brown with a sliver wrapper was the best candy known in America. The headquarters of this company is found in Hershey, Pennsylvania origin of this sugar-based food products is traced to be of around 1880s, when the Lancaster company was founded by Milton S. Hershey in Lancaster, Pennsylvania(Newman,2010) Hershey decide to get involved with this business after seeing the chocolate-processing machinery made in German at Chicago World’s Columbian Exposition of 1893. He started a chocolate Company in the year 1894 which by the following year had several confections on the market. 
        He then decided to sell the company to a competitor in 1900 and started chocolate bars and milk manufacturing. In 1903, the business was so successful that he began working on a new factory at a place called Derry Township, Pennsylvania. After some time, this became the biggest manufacturing plant for chocolates. Hershey which was an unincorporated community stared around this factory. Hershey Chocolate Co. It was then incorporated in 1908 and announced as a public trading market called Hershey Chocolate Corporation. The product line grew very fast under the supervision of Milton Hershey before he dies in 1945 with the introduction of kisses which are large morsels in the year 1907. Krackel with crisped rice was introduced in 1938, Milk Chocolate with Almond in 1908 and Mr. Good with peanuts. 

Field Ration helped Hershey in fighting world War II which acted as an emergency for nutrition that on exposure to tropical heat did not melt and knowingly not so tasty for solders to eat it as a snack. Hershey bought two pasta businesses and Reese Peanut Butter Cups manufactures in the 1960s.In 1968, the company was renamed Hershey foods corporation for its diversification recognition. Afterward,the standard milk chocolate bar price went up after many decades of it being sold at five cents now raised to ten cents and its sized had been reducing as time went by. The company responded to the competition from Mars in 1970 for the first time for advertising to the buyers or customers. Since 1915, Hershey had offered the public a chance to tour his company. The factory tours however ended in 1973 a replacement called Hershey's Chocolate sold that serves a museum with interactive exhibits was opened. The establishment of other Hershey Chocolate Worlds was also developed in the other cities.
      The company bought the Cadbury Schweppes operations from America in the 1980s and ended up becoming Peter Paul products and Cadbury product manufacturers. In 1996, a non-chocolate expansion was done by Hershey after it received Leaf North America who owned Payday brands and Jolly Rancher. The company decided to sell off its paste operation in 1998. In 2005, the Hershey Foods Corporation was renamed Hershey Company. A Trust Company for the school of the underprivileged children was founded by Milton S. Hershey and later named Milton Hershey School. He helped by donating most of the stock to the school was the largest Hershey shareholder by the 21st century (Jones,2007). The Hershey Company is known all over the world for bringing people good products like mints, chocolates, sweets and many other snacks that taste so good. All the employees from Hershey come from all over the world and work hard every day to deliver great quality and good tasting products. This company is having around more than eighty brands all over the world which have iconic names such as Reese's, Hershey's kisses, Hershey's, Brookside, Ice Breakers, and Jolly Rancher. Hershey’s one of the achievements is working towards expanding its portfolio which as a result builds the core business to include delicious snacks of a broader range. Good has been the main at Hershey company more than the taste and delicious of what they provide global confectionary leader. It has been operating fairly. sustainably and ethically. They make sure that they maintain their social purpose today by using an initiative called Nourishing Minds that gives basic knowledge that helps children to learn more about entrepreneurship and grow.
        From the year 2006 to 2019, the annual or quarterly revenue history of Hershey Company has grown. When we talk about revenue, we are simply talking about the money that accompanies receives from customers after selling them goods and services (Bryce,2007). An income statement must have the revenue result from which all the company expenses and costs are deducted to get the net income. 
1) Hershey's annual revenue for 2016 was $7.44B, a 0.73 % increase from 2015.
2) Hershey's annual revenue for 2017 was $7.515B, a 1.01 % increase from 2016.	
3) Hershey's annual revenue for 2018 was $7.791B, a 3.67 % increase from 2017.
4) Hershey's revenue for the quarter ending on September 30, 2019, was $2.134B, a 2.64% increase year over year.
5) Hershey's annual revenue for the twelve months ending September 30, 2019, was $7. 906B.a 2.11% increase year over year.
Year	Hershey Annual Revenue (Millions of US $)
2018	$7,791.00 
2017	$7,515 
2016	$7,440
References
Bryce, H. J. (2007). The public's trust in nonprofit organizations: The role of relationship marketing and management. California Management Review, 49(4), 112-131.
https://dlc.dlib.indiana.edu/dlc/bitstream/handle/10535/5868/California%20Management%20Review.pdf?sequence=1
Jones, M. B. (2007). The multiple sources of mission drift. Nonprofit and Voluntary Sector Quarterly, 36(2), 299-307.
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.1007.5219&rep=rep1&type=pdf
Newman, T., O'Connell, E., & Exchange, G. (2010). Time to raise the bar: The real corporate social responsibility report for the Hershey Company.
https://digitalcommons.ilr.cornell.edu/cgi/viewcontent.cgi?article=1811&context=globaldocs








Running head: Hershey Company Report


 


 


 


 


 


 


 


1


 


 


       


 


 


 


 


 


 


 


 


 


 


 


 


 


 


The Hershey Company


 


Student’s Name


 


Institutional Affiliation


 


 




Running head: Hershey Company Report               1                                         The Hershey Company   Student’s Name   Institutional Affiliation    

